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AA BBOOUUTT   RRIISSXX CCEELL  ((UUKK))  LLTT DD  

 

 

RisXcel (UK) Ltd is a Corporate Management & Training 

Development Organisation designed to fulfil a need for 

organisations and individuals who realised that although 

they had necessary qualifications and experience, they 

still needed more to be effective in their job and more 

importantly for career and personal development.  

 

As a dynamic training organisation, RisXcel has 

established an enviable reputation for delivering world-

class management programmes in the UK, Dubai, 

Mauritius, Cameroon, Nigeria, Russia, China, Brazil and 

Vietnam.  It has a team with vast and deep experience.  

Together the trainers have, literally over 100 years of 

practical, relevant experience!  And much of this 

experience has been gained in Europe, Asia, the Middle 

East and Africa. 

 

At RisXcel we believe in the importance of training and 

developing the organisations and their people. We 

believe that all individuals should have access to 

good training and that this training be affordable. We 

understand the difference that education can make in 

improving living standards and the pivotal role it plays in 

the greater community.  

 

We are committed to achieving the best possible success 

for our delegates, ensuring that they are highly sought 

after by employers by improving organisational 

effectiveness and efficiency. 

  

The RisXceL programmes listed in this brochure 

are accredited by Middlesex University . 

 

  

  

  

  

  

AA BBOOUUTT   MMIIDDDDLLEESSEEXX   UUNN IIVVEERRSSIITT YY  

  

 
 

Middlesex was established as a University in 1992.  It is 

now widely regarded as an excellent international 

provider of higher education with outstanding academic 

credential and highly employable and successful 

graduates. 

 

The history of Middlesex University began in the late 

1880s, when two educational institutions opened their 

doors in north London - St Katherine s College and the 

Hornsey School of Arts and Crafts.  Both would become 

part of Middlesex Polytechnic, which was founded in 

1973. Middlesex was awarded the title University - by 

Royal Assent - in 1992. 

 

Middlesex aims to be a global University.  Based in North 

London, Middlesex recruits widely across the world and 

works in partnership to deliver outstanding higher 

education in many countries. 

 

Some of their academic achievements and credentials 

are: 

 

Á The 2003 institutional audit by the Quality 

Assurance Agency gave Middlesex the highest rating 

possible. 

Á In 2005 they were the first university to achieve the 

highest rating possible for their collaborative 

provision around the world. 

Á They are a centre of excellence for teacher 

education - all their provision is rated good or very 

good by OFSTED. 
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RRIISSXX CCEELL  PPOO SSTT GGRRAA DDUUAA TT EE  SSTT UUDDIIEESS  

  

SSTT RRUU CCTT UURREE  OOFF  TT HH EE  PPRROOGGRRAA MMMMEE    
 

Our RisXceL programme consists of 80 credits at 

Masters level, accredited by Middlesex University. 

Students completing some or all of our 10 credit 

modules may then choose to apply to study with 

Middlesex University by transferring their credit to 

progress to a Postgraduate Certificate (60 credits), 

Postgraduate Diploma (120 credits) or Masters Degree 

(180 credits), all in Work Based Learning Studies with a 

specialist negotiated title. Alternatively, the credit may be 

transferred to programmes at some other UK 

Universities. 

 

WW HH OO   AA RREE  OO UURR  CCOOUU RRSSEESS  DDEESSIIGGNN EEDD  FFOORR??  

 

Á Middle and Senior Managers who wish to fast track 

their career prospects within their own organisation. 

Á Individuals who have a desire to continue the learning 

process and develop their own knowledge, skills and 

attitudes. 

Á Individuals who intend to start their own companies.  

 

PPRROO GGRRAA MMMMEE  CCOONN TT EENN TT     
 

Our ground-breaking programme offers you:  

 

Á A thorough understanding of management theory ð 

delivered in an innovative format that helps you 

integrate theory from across the range of management 

disciplines, in order to analyse issues and suggest 

solutions  

Á An opportunity to apply that theory to real problems 

in real organisations, gaining valuable practical 

experience in a UK /International workplace.  

Á Extensive development of your managerial and 

leadership capability, through professional 

management training and development 

Á The ability to tailor your learning to the type of 

organisation you wish to manage in the future  

  

RRIISSXX CCEELL  AA NN DD  TT HH EE  MMIIDDDDLLEESSEEXX   UU NN IIVVEERRSSIITT YY  

PPOO SSTT GGRRAA DDUUAA TT EE  PPRROO GGRRAA MMMMEE  IINN   WW OORRKK  

BBAA SSEEDD  LLEEAA RRNN IINN GG  SSTT UU DDIIEESS  

  

MMiiddddlleesseexx  UU nniivveerr ssii tt yy  PPoosstt ggrr aadduuaatt ee  CCeerr tt ii ffiiccaatt ee  

((WW BBLLSS))  --  6600  CCrr eeddiitt ss  

(Partly d elivered by RisXce L (UK) Ltd and Awarded 

by Middlesex University)  

Students who wish to achieve a PGCert (WBLS) would 

need to study 4 RisXceL modules and then top up with a 

20 credit Middlesex Project module.  

 

MMiiddddlleesseexx  UU nniivveerr ssii tt yy  PPoosstt ggrr aadduuaatt ee  DDiipplloomm aa  

((WW BBLLSS))  --  112200  CCrr eeddiitt ss  

(Partly d elivered by RisXce L (UK) Ltd and Awarded 

by Middlesex University)  

Students who wish to achieve a PGDip (WBLS) would 

need to study 6 RisXceL modules and then top up with a 

10 credit Middlesex Programme Planning and 30 credit 

Middlesex Research Methods followed by a 20 credit 

Middlesex Project module.  

  

MMiiddddlleesseexx  UUnniivveerr ssii tt yy  MMaasstt eerr ss  DDeeggrr eeee  --  118800  

CCrr eeddii tt ss  

(Partly d elivered by RisXce L (UK) Ltd and Awarded 

by Middlesex University)  

 

 

Students working towards the Masters programme 

would need to study 8 RisXceL modules and then top up 

with a 10 credit Middlesex Programme Planning and 30 

credit Middlesex Research Methods, followed by a 60 

credit Middlesex Research Project module.   
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IINN TT RROODDUUCCTT IIOONN   TT OO  TT HH EE  RRIISSXX CCEELL  SSYYLLLLAA BBUUSS  

 

Á Strategic Marketing    

10 credits  

The module aims to review the nature and scope of 

marketing strategy and evaluate how strategies are 

developed, given different organisational contexts. The module 

considers that strategy is a fundamental pattern of present 

and planned objectives, resource deployments and 

interactions of an organisation with markets, competitors and 

other environmental factors.  

It lays the foundation by appraising the mechanics of 

marketing strategy, considering the evolving models and 

practices that are essential to the development and 

implementation of strategy.  

It also examines contemporary issues and problems that 

dominate the thinking of marketing executives as they 

establish and execute a range of marketing strategies. 

 

Á Strategic Financial Analysis   

10 credits  

Many people, even senior managers, are frightened by 

finance. It is often seen as a boring, accountants-only exercise, 

spoken in a language few fully understand. Finance is one of 

the most integral components of any business. It is therefore 

imperative that all those with management responsibility, 

have a stronger working knowledge of accounting practices, 

economic principles, and the techniques of financial analysis.  

 

This module breaks down the jargon, bringing the subject to 

life. It helps you to identify problems early and take remedial 

action to maintain a profitable and sustainable business. 

 

Á Corporate Strategy  

10 credits  

The module will enable you to recognise and describe many 

different features of organisations. However, the module will 

encourage you to analyse these issues and be able to 

understand why organisations do what they do and look 

critically at their strategic decisions.  

 

Delegates should be able to recognise and understand the 

importance of the various aspects of strategic decision making 

and implementation processes. 

 

 

 

 

Á Strategic Management of Human Resource  

10 credits  

The module begins with a review of the nature of strategy in 

HRM and evaluates the various models in achieving strategic 

interventions in a range of business contexts derived from 

strategic management. The module reviews the relationship 

of Personnel departments with respect to designing and 

delivering HRM interventions, the current and historical 

barriers to Personnel leading on HR and change 

management. 

A range of contemporary ideas on redesigning the role of 

Personnel are reviewed before the module evaluates the 

range of HR policies that make up a strategy; recruitment 

and retention, performance management, human resource 

development, employee relations, reward.  

The module concludes by examining HRM interventions in the 

light of the organisational development literature and 

practice. The basis of employee attitudes, commitment and 

cultural change are examined in terms of employee 

competence development through HRM. 

Á Project Management  

10 credits  

This module will define the nature of projects and their 

management. Various aspects will be considered including 

financial control and management of risk, human resource 

elements (building and leading a multi disciplinary team) and 

the control of time.  

It will examine the integration of time, cost and quality 

aspects of projects through the application of relevant tools 

and techniques. This will also incorporate the frame work of 

PRINCE 2. 

Á Managing the Information Resource  

10 credits  

This module introduces delegates to information systems 

concepts and the management concerns of information 

technology.  

It focuses on the components, types, and management 

concerns of information systems which, when combined, 

support an enterprise. Delegates will explore the enterprise 

perspective on controlling the use of information systems and 

understanding project changes, risk, and quality management.  
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Á Advanced Professional Development  

10 credits  

People are often critical about their own performance. 

Many high achievers in life not only take note of external 

criteria they also look within themselves. 

This unit is designed to enable learners to take responsibility 

for their learning and development needs to meet personal, 

professional and organisational goals and objectives. This will 

be achieved through analysing current skills and preparing 

and implementing personal development plans. This unit 

highlights the importance of seeking feedback from others to 

improve performance continuously reviewing learning needs 

as these skills will equip the learner for future demanding 

responsibilities and career progression. 

 

Á Specialisation  (through dissertation)   

10 credits  

The specialisation module allows students to explore a subject 

area of their choice, which then facilitates specialisation if 

they transfer to the Middlesex University MA/MSc 

programme in Work Based Learning Studies. Students may 

then negotiate with Middlesex to choose a specialist title for 

their Masters Award. The specialist title builds on the RisXcel 

modules and reflects the particular focus of the students area 

of professional practice, enabling them to concentrate on this 

in their final 12000 word research project leading to the 

award of the MA or MSc in Work Based Learning Studies 

(Negotiated Title). Examples are: 

 
 

V MA or MSc Work Based Learning Studies 

(Leadership and Management) 
 

V MA or MSc WBLS ( Project Management)  

 

V MA or MSc WBLS (Environmental Management) 

 

V MA or MSc WBLS ( Hospitality Management ) 

V MA or M Sc WBLS (Oil and Gas Management) 
 

V MA or MSc WBLS (Retail Banking Management) 
 

V MA or MSc WBLS (Information Systems 

Management)  
 

V MA or MSc WBLS (Stock Market Analysis 

Management) 

V MA or MSc WBLS (Supply Chain Management) 

 

In each of the above, it is the final research project which 

explores the specialist title in depth under the supervision of 

members of the Middlesex University Work Based Learning 

academic team. Note that students must be in some form 

of employment to be able to complete the Work Based 

Learning programme, as they will be required to gain the 

support of their employer to enable them to complete their 

studies. 
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RRIISSXX CCEELL  UU NN DDEERRGGRRAA DDUUAA TT EE  SSTT UUDDIIEESS    

Our undergraduate studies programme enables you to 

develop an informed vision of your preferred future 

career and an understanding of how to create 

tomorrow's success with today's strategy in terms of 

business administration and management. Thus, the 

courses cover essential areas of Business Strategy 

Formulation, Marketing, Finance, Human Resource 

Management and Development, Entrepreneurship, 

Management of Information Resource and Professional & 

Personal Development.  

  

WW HH OO   IISS  TT HH EE  CCOOUU RRSSEE  DDEESSIIGGNN EEDD  FFOORR??  

  

This course is for those who intend ôtop-upõ this award 

to a business focused Work Based Learning Studies or 

other academic award. It is designed for those who want 

to take their knowledge and experience of business 

principles and practice to a higher level. It is equally 

appropriate for people looking for a career in the private 

and public sector and for those who are considering 

developing their own business ventures. 

 

PPRROO GGRRAA MMMMEE  CCOONN TT EENN TT     
 

 

This programme is designed to give you the opportunity 

to:  

 

Á Develop a clear understanding of future career 

options and demonstrate progress towards 

achieving them as either an employee or an owner 

manager or entrepreneur in either business or the 

non-profit sector or within further study within the 

academic community.  

 

Á Develop academically so that you have a detailed 

knowledge of business and management practices, 

can critically evaluate that knowledge and finally 

apply it in complex situations which may be 

characterised by contested and contradictory 

information.  

 

Á Developed relevant transferable and practical skills 

so that you can manage their own learning and are 

confident in applying these transferable and practical 

skills. 

  

IINN TT RROODDUUCCTT IIOONN   TT OO  TT HH EE  SSYYLLLLAA BBUU SS  

 

Á Marketing Management    

10 credits  

The basic aim of this module is to impart basic knowledge 

and analytical skills necessary to diagnose and understand 

important aspects relating to development and marketing of 

products successfully at the market place. 

 

Á Human Resource  Management    

10 credits  

Human resource strategy is an essential part of any credible 

understanding of business strategy and not some kind of 

dubious appendage to it. When effectively handled, HRM 

helps the firm to operate cost-effectively in the industries in 

which it competes and legitimately in the societies in which it 

is embedded. The course considers the potential of HRM to 

enhance organisational flexibility and help create competitive 

advantage. It examines HRM in dynamic and complex 

contexts and discusses practical ways of improving strategic 

HR planning in firms. 

 

The purpose of this course is to help students acquire the 

specific knowledge, skills, and abilities associated with human 

resource management so they are actually prepared to 

perform the essential functions that human resource 

professionals are expected to perform. 

 

Á Business Strategy and Environment   

10 credits  

This module focuses on the external and internal environment 

in which companies operate, looking at the level of markets 

and industries. 

It aims at creating more understanding of the different types 

of responses that companies, profit seeking and not for profit 

have to their environments and to the types of competition 

they will be facing. 
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Á Managing Finance   

10 credits  

Managing the finances of any business is a vital function, 

which requires well-defined systems and regular reviews. 

Carefully managing the money in a childcare business can 

offer many benefits. Performing a business forecast at the 

start of the year enables business managers to plan their 

finances to ensure sustainability. Looking closely at past 

financial records tells a business what has happened, so that 

decisions about the future are informed. Finally, if a business 

looks regularly at its current financial position it can ensure 

that everything runs smoothly and that the bank balance 

remains in ôthe blackõ. 

This module will set out the importance of financial 

management system and how it can be used to improve your 

business sustainability. 

Á Information System and Management   

10 cred its 

This module provide a depth knowledge of the use of 

information systems to support and promote management 

decisions in the context of the modern work environment and 

the ability to apply such knowledge to address management 

related issues. 

It also provides an understanding and ability to apply 

appropriate techniques and tools within a given approach to 

information systems development, taking into account the 

historical context. 

Á Entrepreneur   

10 credits  

The module explores a variety of issues surrounding new 

venture creation, including the business plan, the economics 

of the business, determining resource needs and acquiring 

resources, marketing requirements, deal structure, technology 

issues, harvesting issues, and ethical issues, among others. 

Á Personal Development Plan   

10 credits  

The module emphasis is on the needs of the individual but 

within the context of how the development of self-

management corresponds with effective team management in 

meeting objectives. 

  

  

  

  

PPRROO GGRREESSSSIIOONN   FFRROO MM  TT HH EE  RRIISSXX CCEELL  

PPRROO GGRRAA MMMMEE    

  

Students may progress from the RisXceL programme to 

Middlesex University Work Based Learning awards at 

Undergraduate Level. A number of awards are possible::  

  

Á Cert HE (120 credits at level 4)  

Á Diploma (60 credits at level 5)  

Diploma HE (140 credits at level 4 or above and 100 

credits at level 5 or above)  

Á Advanced diploma (60 credits at level 6)  

Á Foundation degree (140 credits at level 4 and 100 

credits at level 5)  

Á BA/BSc (140 credits at level 4 or above, 100 credits at 

level 5 or above and 60 credits at level 6)  

Á BA (Hons)/BSc (Hons) (140 credits at level 4 or 

above, 100 credits at level 5 or above and 120 credits 

at level 6)  

 

Students who have studied 70 credits with RisXcel and 

who wish to achieve further credits towards a Middlesex 

award may undertake a Middlesex University module 

which explores prior academic and work based learning 

through which credit may be awarded. Other modules 

are then available through which students can progress 

towards their chosen award. 

 

For further information, please see the Institute of Work 

Based Learning webpage at:  

http://www.mdx.ac.uk/aboutus/Schools/iwbl/our_courses

/index.aspx  

 é or contact our friendly administration team 

 

Note that other UK universities may also accept the 

credit gained from the RisXceL programme. 

 

  

  

  

  

  

http://www.mdx.ac.uk/aboutus/Schools/iwbl/our_courses/index.aspx
http://www.mdx.ac.uk/aboutus/Schools/iwbl/our_courses/index.aspx
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RRIISSXX CCEELL  MMEETT HH OODDOOLLOO GGYY    

 

Workshop attendance and active participation are very 

important to our programme, because participant 

opinions and discussion of the assigned study materials 

are an integral part of the learning experience. The 

reading of current news and relevant professional 

articles that focus on events and developments in the 

field of business and chosen specialisation are 

encouraged. Constructive contribution may include 

observations and questions about the course material as 

well as current events, and answers to questions raised 

by fellow participants.  
 

 

Case studies are an integral part of the programme. 

Additional opportunities for professional interaction and 

learning may be offered to you, including an orientation 

function at the beginning of the year, a social function in 

the course of the year and various guest speakers from 

industry and academia from time to time. In order to 

facilitate presentations, you are encouraged to use 

PowerPoint presentation or multimedia resources. 

  

  

WW OORRKKSSHH OO PPSS  

 

Workshops give you a total of 48 hours of tutor-led 

learning and about 72 hours of your own input per 

module. This covers personal reading and research of 

your subject area. 

 
 

 

AA TT TT EENN DDAA NN CCEE  

  

Attendance is scheduled into a 3 day study blocks and on 

evenings. This minimises disruption and absence from the 

workplace.  
 

  

  

  

  

  

AA SSSSEESSSSMMEENN TT     

 

A range of assessments methods will be used on the 

programme, intended to establish whether the learning 

outcomes for each module have been achieved, and to 

promote self-managed and reflective learning.  

 

There is a blend of formative and summative 

assessments, which take a mixture of forms, such as 

essays, individual and group reports and presentations, 

self-assessment exercises, critical reviews and reflective 

exercises. Participants are thereby exposed to the 

variety of types and scenarios of decision-making 

confronted by international managers. 

 

In order to qualify for a degree awarded by the 

Middlesex University, the student must pass in all 

modules. 

  

UUNN IITT //MMOODDUULLAA RR  CCEERRTT IIFFIICCAA TT IIOONN   CCLLAA IIMM    

 

Delegates may claim modular certification on completion 

of the workshop and the related assignment. 

 

There is a charge for this service. Certificate will be 

issued at the discretion of Middlesex University. 

 

COURSE FEES 

 

The entire course fee   as per pricelist 

Fee per module   as per pricelist 

 

Fees include all the tuition and full course documentation. 

 

ADDITIONAL FEE S PAYABLE TO MIDDLESEX 

UNIVERSITY  

 

The fee payable to the University if students choose to 

progress to University programmes is not included in the 

above fee. Please find out details at the time of registration or 

visit the Institute for Work Based Learning webpage as 

indicated above. 

OO TT HH EERR  IINN FFOO RRMMAA TT IIOONN   
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MMEEEETT   TT HH EE  EEXX PPEERRTT SS  
 

SUNNY AHONSI  

(FCCA, FOTHM, ACIS, 

ACEA, MCIM, MIVA) has 

been a professional 

lecturer,  trainer and 

author of Text Books in 

Management, Accounting 

and Business English. He is 

actively involved in diverse professional training, research 

and publication. As a trainer and consultant, he holds 

extensive training experience, in training CEOs and top 

corporate executives in UK and internationally  in the 

following sectors: Banking & Finance, Commercial, Ac 

counting, Public & Local Governments, Hotel & 

Hospitality, Education & Schools, Oil, Gas & Petroleum. 

 

 

PETER WALLER  

(MSc, FCIB)  

Peter worked as an 

executive director at 

Abbey National for twenty 

years, ultimately as the 

Marketing Director for 

Banking before setting up 

as an independent communications and change consultant in 

1994. He has worked at executive and board level since 

1981, introducing challenge and change to the way in which 

organisations deal with and communicate with their staff. 

His focus is fundamentally on the integrity of the individual 

in the workplace. He finds ways of making the difficult more 

acceptable without compromising the integrity of the 

individual at work.  Much of what he delivers is bespoke 

and therefore not formulaic or off the peg, designed to fit 

each situation to help influence and improve the 

(emotional) work environment. 

 

 

DAVID DAGLEY  is a 

Chartered Accountant and has 

over 25 years training experience 

in management with in-depth 

experience of a variety of 

businesses.  He has concentrated on 

Management & Leadership development and training 

courses which are particularly well received.  Participants 

comment on his enthusiasm and energy, practical 

knowledge and sense of humour, making every topic both 

enjoyable and memorable, helping to ensure that the 

courses are effective.  David has worked in the UK, Africa 

and the Middle East. 
 

 

ALAN A INSWORTH  

Alan has been a visiting lecturer in 

Corporate Financial Strategy and 

Financial Market Analyst for 

leading MBA programmes of UK 

Universities. He is an author and on 

a number of topics on Financial Markets structures, 

processes and management. He has addressed Members of 

the European Parliament on Pensions and Investment 

Management and is an occasional speaker at national and 

international conferences on Straight Through Processing, 

Client Reporting and Performance Measurement and has 

published frequently on these topics. He has successfully 

managed large teams and multi-million pound budgets, 

achieving significant added value for his clients. His 

particular strength lies in delivering business solutions using 

appropriate technology while bridging the comprehension 

gap between front-office business management, operations 

management and technologists.  

 

DR ALI SHER  (MBA, BA) 

brings with him 25 years of 

experience and a wealth of 

knowledge from the government 

and corporate arena. He was 

previously attached to the 

Education Department of the 

Malaysian High Commission in London, before being 

appointed Asia-Pacific Regional Director for Scottish 

Knowledge Plc in 1997 - a consortium of 13 Scottish 

universities and 52 colleges of further education supported 

by a number of Scotland's blue chip corporations - Scottish 

Power and the Bank of Scotland to promote Scottish 

education worldwide. 

 

DR. MIKE O OLUOKUN  is 

presently an International 

Management Consultant and 

Trainer.  He was the Director of 

the Distance Learning Program 

at Winston Salem State 

University School of Business in North Carolina, USA 

where he also served as an adjunct lecturer.  He has also 

worked as Training Manager for African Petroleum and 

Director of Human Resources and Training at RODCO 

Nig. Ltd.  Dr. Oluokun is an executive facilitator and 

organisational consultant with extensive training and over 

20 years of experience in understanding the functioning of 

both organisation and the people within them.  With offices 

in Greensboro, U.S.A and London, England, his focus is on 

leadership development, creative thinking and knowledge 

management in organisations   He assists leaders in finding 

styles that are more successful, authentic and pragmatic. He 

usually advises them to think outside the box. 
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DR. DAVID WOOD  has 

more than thirty years of 

international oil and gas 

experience spanning technical 

and commercial exploration and 

production operations, 

midstream and downstream 

projects, contract evaluation and senior corporate 

management. Industry experience includes Phillips 

Petroleum, Amoco (Africa, Europe & UK) and Canadian 

independents (South America, Africa, Middle & Far East) 

with three years based in Colombia and four years based 

in Dubai. From 1993 to 1998 he was he was UK Managing 

Director for Lundin Oil & then Morrison Petroleum 

responsible for a broad portfolio of assets and a staff of 

more than 100.  
 

For the past decade he has worked as an independent 

international consultant and expert witness. He has 

published an extensive body of work on diverse energy 

related topics including: the international energy markets, 

performance modelling of fiscal designs, petroleum 

economic analysis, enterprise risk & portfolio simulation, 

LNG, GTL and gas supply, deepwater exploration and 

production techniques, corporate performance, portfolio 

and strategy management, mergers & acquisitions, 

negotiations & project management.  
 

He is actively involved in diverse professional training, 

research, publication and development programmes. He is a 

member of the Energy Institute (MEI) and the Petroleum 

Exploration Society of Great Britain and associate editor of 

the Journal of Natural Gas 

Science & Engineering. 

 
 
 

Elena V. Mikhaylova (PhD 

Psychology) Lecturer of 

Professional Retraining 

Programmes at Lomonosov 

Moscow State University and 

MBA Programmes at State University - Higher School of 

Economics, Moscow, Russia; Business Consultant of 

Organizational Research and Training Centre, London, UK 

and Academy of Applied psychology, Moscow, Russia; has 

more than 35 publications (inclusive 4 books) in the 

organisation psychology and business-training areas.  

 
 

 
 
 

John Howard  has over 30 

yearsõ management experience 

with òblue chipó companies 

throughout the world. As a 

management trainer he has 

worked in Europe, Africa, Middle 

East, Asia and Latin America.  His main specialities are:- 

Education, Training and Management Develop ment 

His areas of expertise also include: - 

Å Marketing,  

Å Team Building,  

Å SME Development, 

Å International Partnerships,  

Å Governance/Leadership 

Å Time Management 

Å Understanding Finance 

 

 
Professor David Pinfield  

(MCIM) is A Business and 

Management consultant with 

many UK and International 

organisations. He graduated 

from London School of 

Economics with BSc (Hons) 

Economics and MSc. With 15 years experience in senior 

management roles including Marketing Manager with 

Hwaker Siddeley Company limited and Promotions 

Manager with Burning Advertising Company Limited. He 

has 20 years teaching experience including management 

posts overseas and in the UK with University of Leicester 

(Lecturer), University of Huddersfield (Senior Lecturer) and 

University of East London (Principal Lecturer). Whilst with 

University of East London he was responsible for 

developing management programmes and was Director of 

Regional Management Programmes (DMS) including 

coordinating five affiliated colleges in Essex. Overseas 

teaching includes one year exchange with Temple 

University, Pennsylvania, USA. For five years he was 

examiner for the Case Study subject with the Chartered 

Institute of Marketing. In the role he wrote a number of 

case studies used by the Institute for their final 

examinations. 

 
 

  



 

12 | P a g e  
 

 

OUR TESTIMONIALS  
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 
 

 
 

 
 

 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 
 

 
 

  

òA great course with great 
instructorsó 

 
Communications Supervisor 

The Kanoo Group 

 

òThe instructors were superbó 
 

Procurement Officer  

Dubai International Financial Centre  
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PPRROO FFEESSSSIIOO NN AA LL  AA NN DD  AA CCAA DDEEMMIICC  SSEERRVVIICCEESS  

 

11..  PPOO OO LL  OO FF  QQ UUAA LLIIFFIIEEDD  LLEECCTT UU RREERRSS//TT RRAA IINN EERRSS    

 

These can be used both at local and international venues. These cover a wide range of disciplines such as Management & 

Strategy, Human Resource Management, Project Management, Marketing, International Business, Customer Service, 

Retail Banking, Leadership, Oil and Gas Management and many more.  

 

22..  QQ UU AA LLIITT YY  AA SSSSUU RRAA NN CCEE,,  SSYYSSTT EEMMSS  MMAA NN AA GGEEMMEENN TT   AA NN DD  AA CCAA DDEEMMIICC  AA UU DDIITT     

 

a. We also provide full management services for academic division of any further Educational Institutions 

internationally. Such services include:- 

 

Á University Accreditation Services for Diploma, Undergraduate (BA, BSc) and Postgraduate  (PgD, MBA, MA 

and MSc) courses 

Á Provision of course materials 

Á Provision of assignments  

Á Assessment and Feedback 

Á Submission of completed results to the relevant awarding bodies and for University Progression 

 

b. Web Based Student Assessment Verification Services  

 

33..  AA CCCCRREEDDIITT IINN GG  BBOO DDIIEESS  SSEERRVVIICCEESS  

 

RisXcel (UK) Ltd fully recognises the pressing need for a robust and transparent approach to ensuring that colleges, to 

the best of their ability provide the best possible student services in terms of the students achieving their maximum 

academic potential whilst having their social needs fully addressed. 

 

We therefore assist you to obtain accreditation with bodies such as the British Accreditation Council (BAC), 

Accreditation Service for International Colleges (ASIC) and Office for Standards in Education (OFSTED) etc. 

 

 
44..  SSTT UU DDEENN TT   RREECCRRUU IITT MMEENN TT   

 
We can undertake a comprehensive and assertive marketing campaign and recruitment of local and international 

students in your behalf. This arm promotes and recruits students for various colleges and organisations internationally. 

We have special and value-added networks in China, Brazil, The Middle East, Africa etc.  



 

14 | P a g e  
 

 

 

 

PREVIOUS CLIENTS WORK ED FOR BY RISXCEL (UK) LTD AND OUR TRAINERS  

 

RisXcel brings together an elite force of consultants who between them have worked with over fifty organisations 

ranging from leading business companies in the UK to global development institutions. These organisations include:  

Aberdeen Asset Management  

Addington Court Golf Club Ltd  

Admiral Group Ltd 

Airline Travels Ltd  

Amec Spie Rail Ltd  

Aviva P.L. C.  

BAE Systems Regional Aircraft  

Barclays Bank  

British Airways  

British Oxygen Company (BOC) Ltd 

British Petroleum  

BUPA Healthcare  

Canon UK PLC CARE  

International Copylogic PLC  

DANIDA  

Deloitte  

Deutsche Bank  

DHL  

Double Exposure Ltd 

Dyke & Dryden Ltd  

EDU Bexley Council  

European Public Policy Associates (UK) 

Ltd 

First Group PLC Fortis  

Prime Fund Solutions Ltd  

German-British  

Chamber of Industry and Commerce  

GKW PLC  

Greenwich University  

Henderson Global Investors  

Holiday Inn  

Intermediate Technology Development 

Group (ITDG)  

International PEN  

Iveco  

Kingfisher PLC  

LaserCom (UK) Ltd  

Masterfoods 

MEL Aviation Ltd  

MITA UK PLC  

Moors Rowland International 

Muswell Manufacturing Company Ltd 

Parity Group  

PLC Plan  

International South African Breweries 

Miller  

Southern Business Group  

Standard Chartered Bank 

Supreme Plastics Ldt 

Taj Hotels Group  

The Institute of Chartered Secretaries 

Association  

The International Centre for Integrated 

Mountain Development  

The Chartered Insurance Institute  

The London Metropolitan University  

The Music Publishers Association  

The National Health Service (UK)  

The World Conservation Union (IUCN) 

Unilever 

United Nations  

USAID  

West Chiltrengton  

Golf Club Ltd  

WS Atkins PLC 
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HH EEAA DD  OO FFFFIICCEE  

UU KK  
 

Fortis House,  

160 London Road, 
Barking IG11 8BB 

 
Tel: +44 (0) 871 288 3356 

Fax: +44 (0) 871 288 3357 
 

Email: info@risxcel.co.uk 
Website: www.risxcel.co.uk 

 
Marketing Manager  

John Howard 
Email: johnh@risxcel.co.uk 

 

 

 

DDUU BBAA II  OOFFFFIICCEE  

 
C/O Advanced Studies and Training Centre 

 
P.O Box 6878, Dubai 

UAE 
 

Tel: +971 4221 1141 
Fax: +971 4221 1848 

 

 

 

 

Hendon Campus  

The Burroughs  
London  

NW4 4BT 
 

Head of Accreditation Services  
Jean OõNeill 

Email: J.O'Neill@mdx.ac.uk 
Tel: +44 (0)20 8411 4723 

 

 

The organising institutions attempt to ensure that the 
information contained in this brochure is correct as at 12th 

March 2010.  The institutions reserve the right to vary any 

matter described in the brochure at any time without 

notice. 

DISCLAIMER: 

 
RisXcel (UK) Ltd reserves the right to change or cancel any part of 

its published programs or teaching facility due to unforeseen 

circumstances. 

 

mailto:info@risxcel.co.uk
http://www.risxcel.co.uk/
mailto:johnh@risxcel.co.uk

